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Abstract MVNO(Mobile Virtual Network Operator) promotes service competition in mobile telecommunication
market and provides various service and opportunities for consumers. This study attempts to identify MVNO
Service users' motivational and dissatisfying factors in relation to their willingness for continued use of the
service A activate MVNO service. Use motivation factors are found as customer service, user interface,
easiness, economical efficiency, and dissatisfying factors are handset quality, customer service, social influence.
Economic efficiency factor had an affirmative influence on the sustained use motivation of the service users.
Among dissatisfying factors, users had a negative influence when they recognize that their neighboring people
does not use MVNO service. Policy authorities concerned must excavate a new plan to improve distribution
structure of handset and reduce wholesaling cost of the MVNO service. It is necessary for MVNO service
provider to develop a new business model so that wusers can recognize MVNO service not as inferior service
but as rational and attractive service.
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(Table 2) Factor Analysis of MVNO Use Motivation

. . factor eigen variance cronbac

factor questionnaire .

loading value (%) h's a
I feel comfortable when consulting with counselor of MVNO service 89

customer provider. ‘

service |5 of MVNO is good : _ 86 | se0 | 22869 908
. There are many service centers or agencies where AS is available. 820
quality It is convenient to use MVNO customer service center 789
Customer service quality of MVNO is good 783
I'm satisfied with device resolution and screen. 825
user It is easy to use user interface. 816

. MVNO device has the same functions as MNO device. 765 3.347 20919 361
interface MVNO device does not have unnecessary functions. 718
MVNO device has the same user interface as MNO device. 605
I can switch to other service provider whenever I want. 812

. It is easy to subscribe MVNO service. 186 .
usability I feel comfortable in using MVNO service compared with MVO 699 229 14.366 804
service. ’

Price of MNO service is highly expensive. 861

cost Price of MVNO is much lower than MNO service. 706 1.948 12173 73
Price of MVNO is rational. 670

Total variance(%) 70.327
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292 AA ol o, FE o]o] ‘ARgA}F QIE|Ho] 2~ (Table 5) MVNO Users' Dissatisfying Factors
,%o]}\éy’ S AH| 2 FE] o ERT, 7:111]/\4 Dissatisfying factor mean S.D.
L2291S A9 Abga} Qe H o)A folA] 1A Mu]A device quality 5.03 253
R BT g 4R Bo ke molw 9otk customer service 5.40 153
social influence 4.51 1.53

(Table 3) MVNO users' use motivation

4.3 MVNO AMH|A 0|8

3717t XI&H ol

factors mean S. D. -
customer service quality 2.70 1.24 o|=0l nlxl= B
user interface 363 1.27 MVNO AH] A o]& =7|7F x]&4] o] &9 %o 13X
et = i = S A3 931 2] Askel SR 2ol F
' | & Wolel] VA E JY BAE Yo 5 i A
4.2 MUNO MH|A STHE Q0 vt} 3]7] %4 (hierarchical multiple regression analysis)
TEEm e ) o] NS} ol §Ake AFEATH 2.4, A,
MVNO #{H]2:0]-§- }%;0 B 291S B8)7] Sfel Aol AZ)3 MVNO 0|8 A7k 1okAlo] E313) =4
= y gul his 4 o
Qo1EAS Asatylth QolEAL ul 2~ A 3] A N
A AR, SREAE NS R AL a0 0w 1) 2w MYNO o1 % 5718 53
of od TAE FAS AESRe, AL AASE o) G0 o 2oge) Amgten] (wel 2) 7 B4 7
il bl — = PA— - = T =
A53l7] $18ke] Cronbach's a A== HSHHS 2Al 7= v <Table 6>} 2t}
- =} = .
st
e o879l ATEANA F AR5} SAEHFS A%
I3 o 1) SZ
swed W jw PEEmta AEos W E quo) wn gasagel wess Aol g
T AN— AA . [3e) i O
oE E}d 2 gy SAES #H3 AR o7 FA ~ .
SN SR 0 2 T4 s i 544 70 7 2o
of MoB AR FAOle WRAAR SAIEF ppey we w) iz £ 57, 19 B0l B
t}o] o ol )| © Jul A~ 3 Ao “ i}
GG % A e v el B AESR WA ) g el s Bo1 BAROR felula
Al R 29 3& MVNO ol 84 2 TR 0
ol Yt Fgel B AL AFH gFelgn
ettt #2549 370 2919 A4 A4 oé’ﬂ% 84.914% = 4.4 MVNO AMH|A STIE 90l0| XA O]
vehtom], B 29le) A A 071 olgow olzof O o m:F e
TEgkel A s e a 9A%E}<Tab1e 4 3=x) =00l DXl B
MVNOS} #eds) 22H5 2910] MVNO o] -84 4:29] 4}
o mA= FaE A 918 3784 e] A

(Table 4) Questionnaire of MVNO Users' Dissatisfying Factors

Factor questionnaire facFor eigen variance Cronbach’s
loading value (%) a
. MVNO does not have good quality when using data service. 334
ss:llfti MVNO service does not have good service connection in local area. 867 2563 36.616 892
. MVNO voice communication is not good. 347
customer It is not convenient to talk with counselor of service center. 927 1849 26491 904
service MVNO company does not response to customer’s demand actively. 900
social There are few MVNO users around me.
influence I don’t want people know I use MVNO service.
Total Variance(%) 84914
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