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ABSTRACT

This study aims to examine what factors affect the use of promotion advertisement of Social Network
Game(SNGQG). The results show that the user's age has significant impact on privacy concern. The user's sex and
SNG time don't make a difference to privacy concern. Privacy concern has an influence on the advertising
attitude of SNG user's. As user had more privacy concern, user has lower attention and credibility, higher
annoyingness. User's perception for usefulness, credibility of mobile game advertising and SNG time are proved

to be effective factors on the use of SNG promotion advertisement.
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Table 1. Demographic characteristics(N=361)

user characteristics N %

Sex M 151 47.8

F 165 52.2

15~19 102 323

Age 20~29 108 342

30~39 106 33.5

employee 103 32.6

Job graduate/ 31 256
college school

middle/high school 64 20.3
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Table 2. T-test and ANOVA results of privacy

concerns on user characteristics

User characteristics N M SD t

M 151 4.60 1.372

Sex =272
F 165 4.65 1.422
under 1 hr. 188 4.68 1373

SNG ti 779
" over 1 hr. | 128 | 455 | 1431
teenager 102 432 1.601

Age 20's 108 4.66 1307 | 4.293"
30's 106 4.88 1.218

p*<.05
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Table 3. Regression Result of privacy concern
affecting on the attention of SNG advertisement

Unstandardized | Standard
Coefficients | Coeffidents t R? r

B SD B
(Constant) 3367 | 274 12288 022 | 7170
Privacy concern | -.152 | .057 -.149 | -2.678

p*x<.01
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Table 4. Regression Result of privacy concern
affecting on the annoyingness of SNG
advertisement

Unstandardized | Standard
Coefficients | Coefficierts t R2 F

B | SD B
(Constant) | 4414 | 200 22029 093 [3233°
Privacy concern | .236 | .041 305 5.684
p*#x<,001
AAAwge S22t 245 il A 3§
o] sk AF L7l DAastes AoE UER S
™ (B ==.183, p<.001), B w3t dgze

4.2%% JEFRTE

Table 5. Regression Result of privacy concern
affecting on the credibility of SNG advertisement

Unstandardized | Standard
Coefficients | Coeffidierts 2
t R F
B SD B
(Constant) | 4.025 | 240 16.794| 042 | 3t
Privacy concern | -.183 | .050 -204 | -3.694

pH#x<.001

Table 6. Regression Result of privacy concern

affecting on the usefulness of SNG advertisement

Unstandardized | Standard
Coefficients | Coefficierts t R F

B SD B
(Constant) 3359 | 234 14329 .010 | 3180
Privacy concern | -.087 | .049 -100 [-1.783

p=n.s.
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Table 7. Regression Result of privacy concern
and SNG advertisement attitude affecting on the
use of SNG Promotion advertisement

Standard Coefficients([3 )
Model 1 Model 2
(Constant)

Sex -.005 .046
Age .026 -.054
SNG time 231 130
privacy concern .013
attention -.019
annoyingness -.033
credibility 186
usefulness 388"

F 5.989 17.150"
R’ 054" 309

p#*#<.01, p**x<{ 001
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