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A Study on the Impacts of Use Motivation and
Dissatisfying Factors on the Continuous
Intention to Use Kakao Taxi Servicex*

Min Ji Cho** - Yeong Ju Lee***

ABSTRACT

This study investigates the Kakao taxi service of which service has been used by the most users among
the transportation O20 service and analyzes the impact of use motivation and dissatisfying factors on the
continuous intention to usefintention to use premium service. Through conducting web-survey against 217
samples, we have found the results as follows. First of all, the use motivations have been found as safety,
pleasant conditions, convenience and dissatisfying factors have been extracted as unkindness of driver service,
system inconvenience. Second, the higher perception of system inconvenience, the more the continuous
intention to use. Moreover the higher perception of drivers’ service unkindness, the lower the intention to use
continuously. Lastly, average use amount, use frequency, and dissatisfying factors(driver’s service unkindness,
perceived risk of individual information exposure, system inconvenience) are proved to be significant factors
influencing the intention to use premium service. The result implies that service provider of transportation
020 should improve the service to enhance the security, convenience, scope of selection for users.
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1. Introduction
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II. Literature Review

1. Transportation 020 Service
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2. Personal Characteristics and Use Motivation of Service
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Intention to Use Kakao Taxi Service
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A Study on the Impacts of Use Motivation and Dissatisfying Factors on the Continuous
Intention to Use Kakao Taxi Service

Conlinuous
Intention of
lige

Personal
Characteristics

Dissatisfying

Faglars L NL éervice

Intention tc.

[Figure 1] Research Model

2. Research Methods

1) Survey Research

{Table 1> Demographic Characteristics of Respondents

ltem Measure Frequency (%) ltem Measure Frequency (%)
A A 136(50.2) 1005+ =]yt 28(10.3)
4 135(49.8) 100%HY - 2009+ 38(14)
o 3hAY/ e Ay 41(15.1) < 2009+ - 3005k 73(26.9)
AR 130(48) 25| 300wk - 4009 42(155)
7% 4 9(3.3) 4007H — 5009 47(17.3)
. A 25(9.2) 500%H o]/ 43(159)
A ] 2~ 17(6.3) 20th 81(29.9)
e 5 38(14) ol 300y 60(22.1)
18 @ 400y 74(27.3)
50th 56(20.7)
N 271(100) 271(100)
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AEZAL] SR AR F 271Ho 2 ®ieo Y 4L IR 136(502%), 1Ak 1351
(49.8%)°1tt. A2 20tH 8178(29.9%), 30t] 607 (22.1%), 40tH 7478(27.3%), S0tN7} 5678(20.7%)
2 20007} 7 wol xEE A SEAte] ¥ 255FLS 1007H] wwke] 2878(10.3%), 100~200
wkglo] 387(14%), 200~300%H ] 737(26.9%), 300~400%H10] 427 (15.5%), 400~500%HH10] 479
(17.3%), 5005+ ©]d 439 (15.9%) % 200~300%HY A5A7F 71wt} ]2 Ao 1309
48%) .= 71 Wokal sHA 4178(15.1%), DT 3878 (14%), Ad 258 (9.2%), AH| =2 179
6.3%) o2 Uelgth FHE A5 FAA AYE 98] SAEA Z2 11 SPSS(statistical

package for the social sciences) 22.0 Mg &3} th

2) Operational Definition of Main Variables

AseEA el o § Bl GFL F Ao dAEE AASHL A4, A, A7 EEH,
ANARRE A 5 ¥ A4 aQew PASAG. gade Aze Aust AAF @
Pilo] FERT We Holk, M2 Aula} /&S ol gatizul FAT] gt Holth, A
28 7lsolt 71%o] thew AW MSen sl Holth 5 A Bgow TAsdr

=2

M=5.071). AL U7} doh= Azl dolut 7 B AS dugth, ‘uirh ddte A
ﬁ =

A ey g B RS dsgth, Aoy fFE Thed Heldk W oR sk Aok, <o
ol A5 JHedt &R WHoeR s ek, dS s Ao nE AFE ASAY &
A& GelA sk Holth o4 sEEo R FASHATHM=5.396). Th5 0.2 A7 EeiS thE Ab
HERD A2 MUy 7S & AMgshe HAolth, A2 Auay 7]Ee] AMEHE A
2 FEIe Holrp, AR Aulay V)eo] AFste Vee & dASt Ao AME-st
= dHoltb Al Egor FASAThM=5.128). /HAEA T iAoz MAARRETAAE Th
AR 719 Al BEALte] ofd AL A g Holth, JiAARE WEEY] 93 WS Fo}

BE Ho|tp F E3oz FA5HYTtHM=5.210). (Table 2 %)
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{Table 2> The Reliability of the Main Variables

Factor Questionnaire Crr]?snbaac Literature
2L Muj2an AAF et 4o FERY B Rogers
Ho
S ]ir o0 Sl )= oo (2003),
B A4 AEe Aulzy s o]fsted FAF fle ¥ 883 Agarwal &
R S = (M=5.071) gprasa ;
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IV. Research Results

1. Use Behavior of the Kakao Taxi User

A HAHEe] Tt EAle] o] 89 E AU A, 9 G 123 J= o83 Abgo] A
Al 73.1%% 7P wekal, 1 thgo R Al 13] o] &g Abge] 17%%th 5 oF 90%7F @
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(Table 3> Use Behavior of the Kakao Taxi User

Measure Frequency Percentage (%)
gk el 1-23] 198 73.1
o] gu e Aol 15 46 17.0
Ao 23] 22 8.1
Ao 3-43] 5 18
24 6A]-24 104 29 10.7
27 10A-2.% 54| 41 15.1
o]-§-AI Xt QF 5A-9.%F 94 53 19.6
2% 9A-AA 110 40.6
A o] 5 33 14
31Y-5-4 29 10.7
5HY-744 100 36.9
Foldaw 7911 82 30.3
19H-29k 52 19.2
25 oY 8 3.0
N 271 100

2. The Relationship between Personal Characteristics and Use Motivation

1) Use Motivation of the Kakao Taxi
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{Table 5> Relationship between Personal Characteristics and Use Motivation

el s = Held
BEZE3} ; BEZ3} ; BEZE3} .
Hs(B) A=(B) Hs(B)
g -10.317 -1.390 -3.716
34 292 56105 032 521 -019 -.321
Lol -025 -438 168 2,504 036 551
L5 031 556 -.052 =779 064 989
R -023 -.295 232 2.462+ 432 4,756
HelA 340 4,425 -.289 -3.174x a7 1.937
A7) E5 A 106 1.273 .030 309 -189 -1.990%
NIRRT Qx| 102 1588 122 1.607 -187 -2.549
F 19.713 3.1% 6.079
R? 344 078 139

3. Dissatisfying Factors of the Kakao Taxi
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sy S AAleh #Ed 2910 THHUTHM=4.423, AEHES} a=754)). ©] 7hHl Z]AF AH]
2 BHA-o] b Aol = e TH?29.618%).
(Table 6> Factor Analysis of the Kakao Taxi's Dissatisfying Factors
Factor Questionnaire Factor Loading Cr(I)nba Mean
ch's a
olel gl A o= A% Q) 9]
jji AR EAA7A 7 392 A | oo | o | 1o
AE EE )
gE JAEC] FHE 248 AT Atk 78 | 174 | 186
A D[ maxe] 223715 o] 7|AF bh2 Ego
A1 g%ﬁﬁ;%lpl 2571 Aol 7|A)F TE &d 9 8 | 036 | 153 “ .
AH] 2~ : . &
maa |HEOF HAHAE g ARsof sk Aok ale| 702 | 168 | 079
ZIAFES] & Al AHLEES AFEA] b
uhs) Wosb Rokahch 673 | 238 | .090
I A F& ST HAIVE @A &2 Ho] Wy 666 | 114 | 205
AR} wEH 2 £58 AME7E AAo
(29 2 QE}"W} &5 A7 AR 06 | s | 057
71l =
} o Zo)| Lo P
Ay j;{ oEd AR AT J15el et Aol | || eor | gey | 824 | 4627
= | =
7I7FQ A o] & Al AT H FE FRIF AA o] Hry| 131 | 794 | 251
T& Al o] &l A A dele] glo] otk 214 | 094 | 800
(821 3) | 718 A] foll ol Fdo] HAIHA kol EH
A28l | 8h) Wz |24 70 754 4.423
=W Qs A0 2ot AL A gk vl AAlsok 5
A B 389 | 044 | 758
x7] A%k 4564 | 2.002 | 1.268
Ay (%) 29.168 | 19.270 | 16.846
A (%) 29.168 | 48.438 | 65.284
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4. Influence of Use Motivation and Dissatisfying Factors on Continuous
Intention to Use/Intention to Use Premium Service

Seom AtedAl olg F AT BWE adle] Akolgelae] mAE e )

sl AAA FFEA o] AAEAT. A FA I vRRTHA R o] &Abe] QIS AIA 21(dH)

I} o] gy ol S, T o] FAIZL, o] H)E 1wl E3AA FASH M (Model 1),
2 Ao A = FIFESEA] o] & & EWRE QR1S SHWAT SR FUlele] 45 HTHModel 2).
A A, o] &t QIFFEATHA Wl o] &aelE Fone JIFS FA ok EUES a9l
T 7IAF Auls B Ajag Bk 2ol oAl o JEFE AUs Ao ® Uyt
58] Azl B A =45 A&o|goate 4 #AE zte AR vEhutal, v 7

(Table 7> Influence of Dissatisfying Factors on the Continuos Intention to Use

Model 1 Model 2
Beta t Beta t
& 13.879 14.996
4 141 2.305% .090 1.517
Fitol &5 124 1.922 110 1.783
T o] &A%k -.058 -.886 -.043 -.681
o] W& 102 1.689 .080 1.367
B34 -.224 -3.88 7%
NN R =2 089 1.517
Al ="l EA 209 3.586%
Adj. R2 045 144
F 3.165 6.314
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